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2.There was a tremendous uptick in the sell-side participation, making their opinions obvious. II
Surveys are a good conduit for the firms covering them from a research perspective and can give
positive feedback and reinforcement which is not always possible in day-to-day dealings.

3.The buy-side will now, with the use of their Il Insights Dashboard interface, analyse their votes for
companies versus the market consensus on a more granular level.

Michael Clemons, Sales Director for Japan, V D W@ &re in our eleventh year of the Executive Survey



